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Eye of the Whale Arch in Utah’s Arches National Park.
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he benefits of embracing the great outdoors prove invaluable
these days: breathing fresh air, enjoying nature’s beauty, getting
exercise for the sake of mind and body, and relieving stress to help
keep life in perspective. Whether you’re taking off for a fall get-
away or taking school on the road this year, consider exploring
some of our country’s national parks, which offer everything from
wide-open spaces, geological wonders, and breathtaking scenery
to remnants of ancient civilizations.
More than 325million people visited national park sites last

year (there are 419 total) and visitor numbers remain high at
some of themost popular parks this year. Not all services are
available, however, meaning it’s essential to be prepared before

you embark on an adventure.
“You can’t just wing it,” says Kerry Gallivan, founder ofMaine-

based Chimani, a company that makes national park travel
guides, available onmobile devices and computers. “You need to
planmore than you ever have before.”
Campgrounds and visitor centers are open in some parks but

not in others, shuttle bus services may be limited or canceled, and
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The perks of national
parks: wide-open spaces,
geological wonders, and
breathtaking scenery
It’s essential
to be prepared
before you
embark on an
adventure.
Here are
some tips.

Colorado’s Mesa
Verde National
Park.

By Diane Bair
and PamelaWright
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A new boutique hotel on Nantuck-
et. We were expecting nautical blues
and whites. Seashells, whales, ropes,
and boats. Crisp, sunlit rooms, a pock-
et garden terrace, perhaps.Weweren’t
even close. The just-opened LifeHouse
on Nantucket is a totally different ani-
mal.
It’s housed in the historic Century

House, a former bed and breakfast,
and the oldest continually operating
inn on Nantucket. The 1833 Federal-
style mansion was the home of sea
captain Robert Calder before he
opened it up to travelers in 1870. The
bones of the gracious three-story his-
toric property are still there: wood

floors, antique trim work, a broad,
front porch. But you’ll also find an
eclectic, worldly design, with rich tex-
tures and a bit of Balinese flair. It feels
like a welcoming sea captain’s home,
filled with finds and ideas from his
around-the-world travels. We found it
quiet and intimate, a sophisticated oa-
sis within easy walking distance to
town and the ferry docks.
There are 14 guest rooms, cozy by

modern standards, with raffia palm
writing tables, bamboo side tables,
straw bed frames and headboards.
Modern botanical print lampshades
hang from the ceiling. The en suite
bathrooms are fun and a little funky,
smallish with walk-in showers that
sport 1950s-style black trim (to match
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Nantucket’s Life House gives
a former B&B a fresh start
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BU alum Kenneth Lin,
founder of Credit
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I
n 1954, the Vermont poet, pro-
fessor, and historian Arthur
Peach suggested in Vermont
LifeMagazine that people get

off the beaten path to see “the real
Vermont.” That recommendation
sparked the 251 Club of Vermont,
whosemembers are committed to
visiting all 251 of the state’s towns
and cities. Burlington resident
Stephanie Young took over as the
group’s executive director in Janu-
ary. Below are edited excerpts from
an interviewwith Young.

Q. Your background is inmarine
science and environmental law.
Whywere you interested in heading
up the 251 Club?
A. There was a notice in the news-
letter that Sandy [Levesque], the di-
rector for 10 years, was retiring and
they were looking for someone.
When Imentioned it tomy hus-
band, he said, ‘You should go for it
because you’re obsessed with the
251 club.’ And it’s true. I talk about
it all the time and I love hearing ev-
eryone’s stories. I also still teach law
online through Purdue University
Global.

Q.What do you love about Ver-
mont?
A. I love Vermont for the natural
beauty and scenery, no billboards,
the history, the general stores, the
community spirit. I sound like an
ad. I grew up in Connecticut and
went to Vermont Law School. I was
in the D.C. area for several years,
but my husband and I knewwe
wanted tomove to Vermont, espe-
cially to raise children. (Their sons
are now 10 and 6.) In D.C., we’d sit
in traffic to go to a nature center.
Now, whenwe’re on the road, even
the roads are beautiful.

Q.Howmanymembers are in the
group andwhat are the rules and
benefits?
A.We have 4,200 activemembers
and no rules. Some people just
drive through towns for them to
count, butmy family has to at least
step out of the car —we’ve just
passed the 100mark.Members get
a profile page, with a public link, a
subscription to the newsletter and
an invitation to the annual meeting
(Sept. 27). This year it had to go on-
line, but we’re really excited about
the speaker, Lydia Clemmons. The
Clemmons Family Farm in Char-
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The 251 Club of Vermont
is an obsession for many,
especially its new leader
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charm: Guests can download a mobile
app that allows them to connect with
other guests who are staying there
over the same dates— sort of an online
living room. The app also allows guests
to connect with selected locals, who
can offer inside advice on island sights
and activities; it’s also used by hotel
staff to communicate with each other
and to guests.
Founder and CEO Rami Zeidan’s

idea behind the Life House brand and
management is to develop interesting
— often historic — design-centric
properties powered by software to en-
hance efficiency and profitability. It’s
the first boutique hotel brand backed
by Silicon Valley venture capital inves-
tors. Life House currently has 15 ho-

tels under its management, with plans
already in place to open additional
properties in the next year or so. Ap-
parently, it’s a formula that’s working,
at least in Nantucket, where we’re told
bookings into fall are robust.
10 Cliff Road, Nantucket, 866-466-

7534, www.lifehousehotels.com/hotels/
new-england/nantucket; rooms range
from $300-$480 depending on season.

Diane Bair and PamelaWright can be
reached at bairwright@gmail.com

lotte is one of the largest African
American family farms in Vermont.
After COVID, we’d like to do more
meetups.

Q.Has there been more interest in
the 251 Club his summer, with
more people staying closer to home
during the pandemic?
A.We have seen a spike inmember-
ship, but some of that is from start-
ing online signup. Until this year,
you had tomail in a check. The gov-
ernor has been heavily promoting
staycations. Using 251 is a great
way to explore while also being able
to adhere to public health guide-
lines. One new member said they
were signing up ‘to shake away the

virus blues.’ A Vermont couple who
had to cancel their honeymoon in
Maine decided to honeymoon with
251. We also got more attention af-
ter the 251 documentary “One
Town at a Time” came out. It’s now
airing on Vermont Public Television
and you can see it online. The pro-
ducer, Mike Leonard, is one of our
board members. And we’ve part-
nered with Vermont state tourism.
We survey members about things
like fall foliage spots and the best
creemees, which they turn into sto-
ries. So we’re getting a lotmore visi-
bility.

Q. Looking through the stories on
your website, a lot of 251 members
come up with themes, like visiting
cemeteries or general stores. What
are some others?
A. Many members come up with
their own twists. Some walk or cy-
cle, or visit with a classic car. One
person ran the entire route. Some
visit post offices, libraries, or
schools. One man hit a golf ball in
every town. In the end, no matter
how they finish, it’s really about the
journey and thememories.

Formore information, visit
www.vt251.com. Fees are $22 for
one year, or $58 for five, for the
household, with a discount for
renewals.

Diane Daniel can be reached at
diane@bydianedaniel.com.
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Exploring
Vermont
with the
251 Club

‘Many members
come up with their
own twists. Some
walk or cycle, or visit
with a classic car.’
STEPHANIE YOUNG,
251 Club executive director

some sections of parks have been
closed to protect local Native Ameri-
can communities, including the South
Unit of Badlands National Park within
the Pine Ridge reservation (the North
Unit remains open to visitors — and is
well worth the journey). Additionally,
Rocky Mountain and Yosemite now
have timed entry, requiring you to
book a visit time in advance, and some
states still have mandatory 14-day
quarantine periods for visitors.
Each destination has had its own

reopening strategy and offerings vary
widely, so it’s important to check indi-
vidual park websites while planning
your trip.
“We spent a lot of hours putting a

lot of information on our websites, so
if you do your homework you’ll be re-
warded,” says John Harlan Warren,
the Northeast’s NPS spokesperson.
Warren added this tip for travelers:

“You don’t have to know the websites
for all the parks. If you put the first
two letters of the first two names of the
park — or the first four letters if the
park only has one name — it will give
you the alpha code we use for the web-
site. So, for instance, Acadia would be
www.nps.gov/acad and the Springfield
Armory would be www.nps.gov/spar.”
Or consult Chimani’s blog post, a

handy and regularly updated resource
that outlines what’s open or not at the
country’s 62 national parks and how
that may impact your visitor experi-
ence. Each individual Chimani park
guide also has a COVID-19 Impacts
section with info not only on the park,
but on privately run hotels, camp-
grounds, and other facilities within
the park (something the NPS website
doesn’t cover sincemany of these facil-
ities are run by private companies).
Try to visit outside of busy times, if

possible, since highlights at popular
parks (think: Old Faithful at Yellow-
stone) draw such big crowds that it is
challenging to social distance and ex-
plore.
“Parks are melting pots,” says Galli-

van. “People are coming from all over
the country, so you need to be extra dil-
igent with social distancing.”
The NPS recommends visitors re-
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main 6 feet apart and wear face cover-
ings. My kids and I have explored six
NPS sites this summer, from Canyon-
lands National Park to Mount Rush-
more, and noticed that many people
disregard these standard health proto-
cols. We realized we needed to allow
extra time when visiting sites, to wait
for crowds to thin or wait our turn to
access narrow viewing platforms.
Keep in mind that parking lots at

trailheads may be full due to the in-
crease in park visitors or have other re-
strictions in place. Zion, for instance,
now requires visitors to make reserva-
tions for the shuttle bus that takes peo-
ple into the park, since no private cars
are allowed on Zion Canyon Scenic
Drive (book these timed reservations
— good for a one-hour block — at Rec-

reation.gov for $1 per person).
It pays to be strategic when visiting

a park. Sure, almost everyone who vis-
its Arches National Park wants to see
Double Arch and Delicate Arch (and
for good reason) but try to find alter-
native times to venture out to these
gems. Hit the road or trail early in the
morning when temperatures and
crowds are down or aim for midweek.
Also, research other options and talk
to locals for alternatives.
My son and I visited Eye of the

Whale Arch one busy Saturday after-
noon in Arches National Park and had
the entire road and destination to our-
selves. With a tip from a local friend,
we took a left at Balanced Rock and
followed a dirt road .7 miles to a park-
ing area, leaving the busy roads be-

hind. We grabbed our mountain bikes
(we brought our own, but you can rent
them in town) and pedaled 2 miles
down a four-wheel-drive road with big
rock slabs and deep sand. We didn’t
see anyone the entire way. Similarly
(and on another tip from a local), we
drove 1.5 hours west of Moab to the
southeast entrance to Canyonlands
National Park and explored the
tucked-away and lesser-visited Nee-
dles area. We saw only six cars the en-
tire time we were there.
Since visitor centers were closed at

most of the parks we visited, we
stopped at camping and outdoor
shops in nearby towns to get local in-
formation from staff. Some parks,
such as Acadia, have staff stationed
outside visitor centers to answer ques-
tions and provide guidance. Other
parks have helpful information dis-
plays outside closed visitor centers
(use your phone to take photos of in-
formation displays) and, if available,
resources for audio tours. Make sure
you download relevant apps in case
you lose cell or Wi-Fi service within
the park.
Chimani offers audio tours for the

country’s top eight most-visited na-
tional parks, including Acadia, Yellow-
stone, Grand Teton, and the Grand
Canyon. These tours are included with
the subscription-based digital guides,
which you can download on Apple or
Android devices and use offline.
If you’re a fan of the NPS’s Passport

Program, consider using Chimani’s
apps to track your park visits and get
virtual park badges. Chimani has part-
nered with the National Park Travelers
Club, a nonprofit group that gives the
location of 1,500 sites at parks nation-
wide where you can get virtual cancel-
lation stamps.
“It has helped get people away from

the main visitor places,” says Gallivan.
“People have said, ‘I wouldn’t have
gone to that spot,’ so it helps spread
people out.”
And that’s the key these days: Get

out and discover new places and em-
brace the outdoors while keeping a
safe distance from fellow adventurers.

Kari Bodnarchuk can be reached at
travelwriter@karib.us.

Enjoy nature’s beauty in national parks
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A virtual ranger station at Mesa Verde National Park in Colorado.
Top: Mountain biking in Arches National Park.

the black toilet seats), outlining a half-
wall of bold botanical print tiles. There
are rain shower heads and luxe Le La-
bo toiletries, along with fine bed lin-
ens.
The communal spaces stand out.

There’s a comfy living room and large
kitchen (still under renovation), where
guests can gather. These spaces made
more sense pre-COVID (or post-
COVID); we generally avoided them,
but there could (will) be a time when
hanging out in this comfortable, se-
rene living room is a welcoming and
appealing idea.
Outside, there’s seating on the large

wraparound porch, and two beautiful
garden areas, including a 675-foot pri-
vate lounge area, with large comfy
couches and chairs, subdued lantern
lights, and beautiful potted plants —
plenty of room for social distancing.
We enjoyed a bottle of wine from a lo-
cal wine shop one evening (Epernay
Wine & Spirits will deliver to the ho-
tel), sitting outdoors next to the firepit,
under twinkling lights.
We appreciated the contactless

check-in, but we were surprised to re-
ceive old-fashioned room keys. Anoth-
er blend of high-tech and Old-World
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Life House
updates
old B&B on
Nantucket

The living room and a patio at
the Life House, which blends
modern amenities with Old
World charm on Nantucket.


